
 

 

 

 

Market Report – July 2011 
 
During the period under review, the delay by  the Chateaux in the release of their wines to market created 
lethargy and initial concern, as merchants held back froƳ ǘƘŜƛǊ ǳǎǳŀƭ ǘǊŀŘƛƴƎ ǘƻ ǿŀƛǘ ŦƻǊ ǘƘŜ ΨƛƳƳƛƴŜƴǘΩ April 
release.  Unfortunately the Chateaux waited until the beginning of June until ǘƘŜ ŦƛǊǎǘ ƻŦ ǘƘŜ ΨōƛƎ ƴŀƳŜǎΩ 
released.  This delay led to a softening of prices in the top wines, while the less expensive stock has held pretty 
firm; this market movement is not unusual and should be temporary.  We do not expect to see a big movement 
ƻǾŜǊ ǘƘŜ ǎǳƳƳŜǊ ƳƻƴǘƘǎ ŀǎ Ƴŀƴȅ ōǳȅŜǊǎ ŀƴŘ ǎŜƭƭŜǊǎ ǘŀƪŜ ǘƘŜƛǊ ǎǳƳƳŜǊ ƘƻƭƛŘŀȅǎΦ  LǘΩǎ ŀ ƎǊŜŀǘ ǘƛƳŜ to buy, 
before the busy final quarter of the year.   
 
In September, the market generally sees a big upsurge in trading as retail buyers get ready for the festive 
season, buying for Christmas and New Year; September also sees the start of the gift giving season in China 
which has in the past had a positive effect on prices.  
 

Vintages to Watch 
 
2005 This vintage is one to watch and one to buy over the coming months.  We have re-assessed the market and 
feel that the flat market of 2005 should be over.  The vintage suffered during the financial crisis due to the 
massive profits seen in the wines over a short period of time which led to many sellers liquidating their 
profitable investments whilst riding out the losses they were experiencing in the financial and housing markets.   
The recovery was followed by the release of the 2008 vintage, an important number for the Chinese market and 
then the exceptional 2009 and 2010; tƘŜ ǊŜǎǳƭǘ ƻŦ ǿƘƛŎƘ ƭŜŦǘ нллр ŀǎ ΨǘƘŜ ŦƻǊƎƻǘǘŜƴ ƎǊŜŀǘ ǾƛƴǘŀƎŜΩΦ   ¢ƘŜ ǉǳŀƭƛǘȅ 
of the wine is starting to shine through, a little maturity in the bottle and huge prices for the youngest vintages 
are making the 2005 look like great value for money which in turn will increase the demand for the vintage 
which will lead to a rise in price.   
 
2008 Although a good vintage, the 2008 ŘƻŜǎ ƴƻǘ ǊƛǾŀƭ ǘƘŜ ΩлрΣ Ωлф ƻǊ Ωмл ƛƴ terms of quality  Demand for the 
wine should however be high.  The number 8 is very significant in China as their luckiest number and most 
importantly the wine has become physical this year - bottled and delivered from their respective Chateaux.  
Physical stock leads to increased trading as En Primeur can be very difficult to sell if you are not a trusted source.   
Many wines represent good value against their peers and have, in our opinion, a good future as an investable 
vintage.  
 
2009 This vintage has, as we suspected, softened in price during this quiet time in its existence.  This is the 
interim year between release and delivery to the buyers and is a therefore a great time to buy. As always, wines 
have to be carefully selected and investments should be well balanced to represent your risk appetite.  



 

 

 

 

 

En Primeur 2010 ï Post Campaign Report 
 
¢Ƙƛǎ ȅŜŀǊΩǎ ŎŀƳǇŀƛƎƴ Ƙŀǎ ōŜŜƴ ǘƘŜ Ƴƻǎǘ ŘƛŦŦƛŎǳƭǘ ƻƴŜ ǿŜ ƘŀǾŜ ŜȄǇŜǊƛŜƴŎŜŘ ƛƴ ƴŜŀǊƭȅ ǘǿƻ decades of buying En 
Primeur wines.  Previous to this year, the 2000 vintage campaign held that honour but it has been knocked off 
the top spot! 
 
The release is a strategic game, and first tranche release volumes were up to 70% less than 2009.  The campaign 
has been very long-winded and the trade showed a mixed reaction to the release prices of the wines.  In most 
ŎŀǎŜǎ ǘƘŜȅ ǿŜǊŜ ƘƛƎƘŜǊ ǘƘŀƴ ǘƘŜ нллфΩǎΣ ǿƘƛŎƘ ƛƴ ƛǘǎŜƭŦ ōǊƻƪŜ ōŀǊǊƛŜǊǎ. The Chateaux - who set the first tranche 
price to the négociants ς had two main reasons for justifying this: 
 

1) Some of the Chateaux have produced a wine which will rival the historical greats of 1961 and 1947 and 
will deserve to command a higher price than any other vintage; 
 

2) The production was small and many Chateaux made an average of 30% less wine than in 2009. 
 
Some of the prices were so high on release we had to question the investment potential.  In many cases we 
decided the best course of action was not to buy at this stage.  Saying "no" to an offer of first tranche En 
tǊƛƳŜǳǊΩǎ ƻƴ ƻǳǊ ōǳȅ ƭƛǎǘ ƛǎ ŀ ƘƛǎǘƻǊƛŎŀƭ ŦƛǊǎǘΦ {ŜǾŜǊŀƭ /ƘŀǘŜŀǳȄ ŎŀƭƭŜŘ their market just right and their wines have 
found a good secondary market, others have overplayed their hand; it seems the market decided that regardless 
of the quality, the price was just too high.  
 
We have been particularly selective in our choices and have only chosen wines which have the potential to work 
on more than one level and we have kept the risk levels as low as possible; we believe this vintage will have 
ǎƛƳƛƭŀǊ ƳŀǊƪŜǘ ǇŀǘǘŜǊƴǎ ǘƻ ǘƘŜ нлллΩǎΦ  ¢ƘŜ ǊƛŘŜ ǿŀǎ ŀ ƭƛǘǘƭŜ ǊƻŎƪȅ ŀǘ ǘƛƳŜǎ ōǳǘ мл ȅŜŀǊǎ ƭŀǘŜǊ ǘƘŜȅ ŀǊŜ ŀ Ψƴƻ 
ōǊŀƛƴŜǊΩ ŀƴŘ ǘƘƻǎŜ ǿƘƻ ōƻǳƎƘǘ ǘƘŜƳ 9ƴ tǊƛƳŜǳǊ ŀǊŜ ǎƛƎƴƛŦƛŎŀƴǘƭȅ ŦƛƴŀƴŎƛŀƭƭȅ ōŜǘǘŜǊ ƻŦŦΦ    
 
The 2010 is a highly investable vintage, the wine is undoubtedly extraordinary, it is in some way better than the 
2009 and in others it is just different.  The partnership of 2009 and 2010 is one which will be enduring. 
 

 
  The sublime Ch. Ducru Beauciallou 2010. 

 


